
COMMUNICATING ABOUT 
SCIENCE BASED TARGETS



By joining the Science Based Targets initiative, your company will ensure 
that its low-carbon transformation is aligned with climate science. This will 
help prevent dangerous climate change. It will also give your business 
competitive advantage in the transition to the low-carbon economy. When 
you communicate about your commitment or target, it will prove to 
consumers, investors and governments that the private sector is 
increasingly leading the way on tackling climate change.

Sharing your company’s commitment with 
staff and stakeholders

Please feel free to share the following resources with your staff and 
stakeholders. This can help convey the significance of your company’s 
new commitment:

Our communications team would like to to 

connect with your communications team in 

order to support you in sharing information 

about your commitment or target. 

Please send us contacts for your 

communications staff to 

communications@sciencebasedtargets.org 

Science-based targets is one of the key 

action areas of the We Mean Business 

coalition. This means your company will also 

be recognized and celebrated for its 

commitment by the We Mean Business 

partners. If you are interested in proactive 

profiling with We Mean Business, email 

media@wemeanbusinesscoalition.org

Thank you for your company’s 
commitment to climate science. 
We’d like to welcome you to a great community of 
companies who are leading the way in our 
transition to the low-carbon economy.

GET IN TOUCH

WE MEAN BUSINESS

Science-based targets provide companies with a 
clearly defined pathway to future-proof growth by 
specifying how much and how quickly they need to 
reduce their greenhouse gas emissions. The Science 
Based Targets initiative champions science-based 
target setting as a powerful way of boosting 
companies’ competitive advantage in the transition to 
the low-carbon economy. It is a collaboration 
between CDP, World Resources Institute (WRI), the 
World Wide Fund for Nature (WWF), and the United 
Nations Global Compact (UNGC).

The brochures, case studies etc 
are also available for download 
from 
www.sciencebasedtargets.org

Science Based Targets 
initiative brochure

Your company’s approved 
science-based target 
(if applicable) and full list of 
companies participating in the 
initiative, including information 
on approved targets

Case studies of other 
companies with science-based 
emissions targets

Blog: The Business Case for 
Setting Science-Based 
Emissions Targets

mailto:communications@sciencebasedtargets.org
http://www.wemeanbusinesscoalition.org/
http://www.wemeanbusinesscoalition.org/
mailto:media@wemeanbusinesscoalition.org
www.sciencebasedtargets.org/case-studies/
www.sciencebasedtargets.org/2015/09/25/business-case/
www.sciencebasedtargets.org/companies-taking-action/
http://www.sciencebasedtargets.org
http://sciencebasedtargets.org/wp-content/uploads/2016/04/Science-Based-Targets-Call-to-Action-Brochure-English.pdf




A note on grammar

When to capitalize Science Based Targets

Use lower case if you are describing the concept of science-based 
targets. Use capitals when you are referring to the Science Based 
Targets initiative. Do not capitalize “initiative.”

When to use hyphens

If you are talking about the Science Based Targets initiative do not 
hyphenate “Science Based”. If you are referring to targets themselves 
(i.e. the concept of science-based targets) then please use a hyphen.
However, if you are talking about the concept of science-based targets 
but you are using the term in full capitals ie. SCIENCE BASED 
TARGETS, do not use a hyphen. Also, do not use a hyphen if you are 
capitalising each word, for example within a heading.

QUESTIONS TO CONSIDER FOR MEDIA OPPS, ARTICLES AND STATEMENTS

• How has your company benefitted in terms of
increased innovation, cost savings, profits, or
reputation?

• Can you offer any insights into the process of
setting a science-based target that may be of
interest to other companies? What were the
challenges? What support did you get?

• What stage have you reached on your journey
towards achieving your target? i.e. what changes,
plans, or developments have happened so far?

• What have been the challenges so far (financial,
HR, technical) and how have you (or how do you
plan to) overcome them?

• What are your next plans for your targets?

Companies with a 
commitment to setting a 
science-based target:

• Why have you committed to set a science-based
target (rather than another target)?

• Why is taking climate action important to your
company and sector?

• What benefits do you anticipate after setting a
science-based target?

• What do you think the challenges might be and
how do you plan to overcome them?

Companies with approved 
targets:
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Our logo

You can use the Science Based Targets initiative logo: 

• on reports and communications materials (on and off-line) once your
company's target has been approved by the initiative.

You cannot use the Science Based Targets initiative logo: 

• while your company has made a commitment to set a target, but has
not yet had that target approved. You are welcome instead to use the
wording: 'We have committed to set a science-based target through
the Science Based Targets initiative'.

• on commercial products.
• if your company has withdrawn from the initiative.

Partner logos

Please do not use the partner logos alongside the Science Based Targets 
initiative logo. Instead please insert the following text: "The Science Based 
Targets initiative is a collaboration between CDP, the United Nations 
Global Compact, World Resources Institute (WRI) and the World Wide 
Fund for Nature (WWF)."

@sciencetargets/ScienceBasedTargetswww.sciencebasedtargets.org

NEXT STEPS

Email us to tell us you’re happy to 

communicate about your target 

communications@sciencebasedtargets.org

Share information about your science-based 

target with your staff and stakeholders to 

help get buy-in to setting / achieving the 

targets.

Tweet about it @sciencetargets

Download the hi-res logo
The design guidelines are enclosed for use

mailto:communications@sciencebasedtargets.org
https://twitter.com/sciencetargets
http://www.sciencebasedtargets.org
https://www.facebook.com/ScienceBasedTargets
https://twitter.com/sciencetargets
http://sciencebasedtargets.org/sbt-3/



