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e Disclaimer - Please note, this document is for Antitrust Caution - Do not engage in any discussion,
information purposes only in order to inform activity or conduct that may infringe on any applicable
: : competition law.
discussions and for no other purpose.

For example, do not discuss company-specific
e The information provided by SBTi (including information on:

information supplied by third-parties) in this
document is furnished on a confidential basis and
must be treated as confidential.

e current or future prices, pricing strategies, or price
related information;

e output, capacity, inventory levels, or costs;
e No such information may be divulged to any third

_ _ _ _ e data related to market share;
party without the prior written approval of SBTI.
e current or future business model transformation

e Thisinformation shall not be used for any other strategies.

purpose. SBTi reserves all rights in this document. Members are responsible for halting any activity that

may violate this policy and reporting it immediately to
SBTI.
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e As perthe EWG Terms of Reference and the SBTi COI policy, conflicts of interest must be declared
e At the start of each meeting the chair will ask members if a new COI has arisen
e A Conflict of Interest may be:

Actual: A true conflict exists between a Party's duties with the SBTi and their private interests.
Potential: Where a Party has personal or private interests that could conflict with their duties
with the SBTI, or where it is foreseeable that a conflict may arise in future.

Perceived: Where an unbiased observer could reasonably form the view that a Party's private
interests could influence their decisions or actions.

ARE THERE ANY COI THAT THE SBTi SHOULD BE AWARE OF?


https://sciencebasedtargets.org/resources/files/CNZS-V2.0-Expert-Working-Group-Terms-of-Reference.pdf
https://sciencebasedtargets.org/about-us/conflict-of-interest-statement#:~:text=A%20conflict%20of%20interest%20may,draft%20standards%20or%20supporting%20the
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Participant
guidelines
Mute during Use the chat Use the raise hand If you can, please keep
presentations box function your camera on
Notes [ ® :/
from us
Treat info as confidential Meeting is being We will follow up with -And we will follow up
recorded minutes.. with slides!
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Welcome & focus of the session (15 min)

Scope 2, electricity and related targets in CDP data (15 min)
Nicholas Fedson, CDP

Corporate Renewable Electricity Procurement - Discussing key findings from RE
special edition of the Corporate Climate Responsibility Monitor (15 min)
Sybrig Smit, NCI

Granular energy procurement: research and policy (25 min)
Wilson Ricks, Princeton University

Q&A (15 min)

Break (5 min)

Discussion (25 min)

Wrap-up & next steps (5 min)
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Scarlett Ayla | Abhilash Desu
Benson Dingcay ‘ )
EWG Lead Senior Target

Buildings Lead \

A\ Analyst

Doug Miller Drew Beyer Elliott Emma Saraff Erik Landry
Engelmann

Kae Takase Lucile Bourguet Matt Konieczny Matthew Brander Nicholas Fedson Peggy Kellen

Roble Poe

Rachel Kitchin Rachel Swiatek Velasco-Rosenheim Skye Lei Chris St John Cox 7
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q Parking lot for questions

Questions that are not directly relevant
to the session topic or require further
exploration can be added to the

e Help you orient yourself and prepare for the session.
Pre-reads e Provide useful background information.
e May also address questions raised in previous sessions or surveys.

- . : . . . _ parking lot.
Different tools e We will use various tools to facilitate discussion (e.g., Miro
used to board, Mentimeter, breakout rooms). These questions will be addressed in
facilitate the e To manage time effectively, we may not be able to take one of the following ways:

dleauesier questions or open the floor for discussion during presentations.
e During subsequent sessions

e In meeting minutes or pre-reads

e \Xe follow up each session with a survey. * Aspartof pilot testing
e Offer an additional opportunity to share your thoughts, insights,
or feedback on the topics discussed.

Post-session
surveys

To add a question to the parking lot,
please post it in the chat and clearly
indicate that it should be followed up

. . o later. (A question to the parking lot: ..")
Email the e The SBTiteam's inboxes are always open—feel free to reach out

team anytime with any questions! All parking lot questions will be
documented in the meeting minutes.
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Virtual meetings In-person

May 15 and 19 June 11 and 12 June 26 July 31 August 27

. Date TBD
(provisional)

Procurement Procurement Indirect Claims
instruments & instruments & Mitigation '

Reportin Cross-
Matching Matching (Zero-Carbon P 9

cutting

Requirements Requirements Electricity in and themes

Part 1 Part 2 other Grids) AT

Presentation by the GHG Protocol: Scope 2 revision process
@ Thursday, 17 July at 14:00 - 15:00 BST / 9:00 - 10:00 EDT

A dedicated session with the GHG Protocol in July to receive an update
on the ongoing revision of the Scope 2 Guidance. This will be a one-hour
session scheduled in a single time zone. A recording will be made
available for those who are unable to attend.
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How do current clean energy procurement processes work in practice - including
contract structures and data availability - and what are the key barriers and opportunities
for scaling the use of granular certificates (GCs) given current levels of market availability
and data infrastructure? (Session 1, Option A)

What should trigger the end of indirect mitigation being eligible? (Session 1, Option B)
Does this work with vector change? (Session 1, Option B)

Can we explore further how transition from fossil fuel scope 1 emissions increasing scope 2
emissions can be managed and encouraged in a positive way? (Session 1, follow-up survey)

10
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Where possible, companies shall procure contractual
Instruments conveying a zero-carbon electricity attribute that
matches their operational electricity use both in time and
geographic location.

11
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How might increasing the granularity of time matching influence
corporate procurement strategies and investment decisions? What are
the opportunities and the risks?

What specific actions or behaviours might more granular geographic
matching requirements incentivize? What are the opportunities and the
risks?

We heard a lot about the differences in power markets across the globe in our
last session - how do we help support higher integrity scope 2 action while
ensuring that the standard can be implemented across global markets?

12
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How might increasing the granularity of time matching influence
corporate procurement strategies and investment decisions? What are
the opportunities and the risks?

What specific actions or behaviours might more granular geographic
matching requirements incentivize? What are the opportunities and the
risks?

We heard a lot about the differences in power markets across the globe in our
last session - how do we help support higher integrity scope 2 action while
ensuring that the standard can be implemented across global markets?

19






What to expect between now and our next meeting on
26th June

Our Next Session

Procurement
instruments &

Matching
Requirements

v=| Post-meeting survey will be T Today's slides and minutes will be
v—=| shared by next week 7~ uploaded to our shared folder

Any questions?
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LE_] be shared 5 days in advance

You can reach us at scarlettbenson@sciencebasedtargets.org and

ayladincay@sciencebasedtargets.org

Overview Discussion items

Part 2 (26th June): Deepen the discussion by examining

electricity market structures and access constraints. Assess
how these shape methodology design and the potential for
differentiated requirements across contexts. .

Impact of different electricity market structures on ZCE access and
procurement options

Appropriate chain of custody models for electricity sourcing

Design of temporal and geographical matching requirements to
support system transformation

Relevance of electricity market context in setting timelines for 100%
ZCE sourcing

Pre-reads for our next meeting will

21
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Science Based Targets Initiative is a registered charity in England and Wales (1205768) and a limited company registered in
England and Wales (14960097). Registered address: First Floor, 10 Queen Street Place, London, England, EC4R 1BE.

& sciencebasedtargets.org X @ScienceTargets @ Science Based Targets

SBTI Services Limited is a limited company registered in England and Wales (15181058). Registered address: First Floor, 10
Queen Street Place, London, England, EC4R 1BE. [ /science-based-targets = info@sciencebasedtargets.org

SBTI Services Limited is a wholly owned subsidiary of Science Based Targets Initiative.




